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Invented for life

Bosch Thermotechnology Corp. Sponsors Regional
FIRST Robotics Competition

The four-day event pitted student-built industrial-sized robots against each other in
live matchups

Watertown, Mass., April 16, 2018 - Bosch Thermotechnology sponsored the For
Inspiration and Recognition of Science and Technology (FIRST) Robotics Competition —
New England (NE) District Championship on April 11-14 at Boston University’s Agganis
Arena, demonstrating the company’s commitment to fostering STEM education initiatives
to drive future innovation.

Under strict rules, limited resources and an intense six-week time limit, the competition
challenges teams of students to raise funds, design a team “brand,” hone teamwork skills,
and build and program industrial-sized robots. The competition culminates in a live event
in which students pit their robots against like-minded competitors in difficult field games.

“Bosch Thermotechnology is proud to sponsor a competition in which younger leaders
exercise their curiosity and experiment with science and technology,” said George Berg,
vice president of operations at Bosch Thermotechnology Corp. “Programs like FIRST
Robotics are imperative to the future of engineering and technology.”

On Friday during the event, Bosch Thermotechnology sponsored a VIP lunch where
different Bosch divisions were represented, including Bosch Power Tools, Bosch eBike
Systems and Bosch Security. Each division embodies Bosch’s company-wide initiative to
design and manufacture innovative, cutting-edge solutions.

The NE District Championship is a qualifying round for the championship competitions in
Houston and Detroit. Past championships rallied 16,500 youth, 770 teams and 33,000
attendees from 34 countries.

About Bosch Thermotechnology Corp.

Bosch Thermotechnology Corp. is a leading source of high quality heating, cooling and hot water
systems. The Company offers Bosch tankless, point-of-use and electric water heaters, Bosch and
Buderus floor-standing and wall-hung boilers, Bosch and FHP water-source, geothermal and air-
source heat pump systems, as well as controls and accessories for every product line.
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Bosch Thermotechnology is committed to reinventing energy efficiency by offering smart products
that work together as integrated systems that enhance quality of life in an ultra-efficient and
environmentally friendly manner.

Bosch strives to bring the most energy-efficient and environmentally responsible products to global
consumers. In delivering the best products at affordable prices to our markets, Bosch has established
multiple collaborations and joint ventures on a global scale to bring the latest technologies to North
America. All global manufacturing facilites must adhere to stringent quality standards in order to
provide the trusted Bosch brand.

For more information, visit www.boschheatingandcooling.com

About Bosch

Having established a regional presence in 1906 in North America, the Bosch Group employs nearly
32,800 associates in more than 100 locations, as of December 31, 2016. In 2016 Bosch generated
consolidated sales of $13.7 billion in the U.S., Canada and Mexico. For more information, visit
www.boschusa.com, www.bosch.com.mx and www.bosch.ca.

The Bosch Group is a leading global supplier of technology and services. The company employs
roughly 390,000 associates worldwide (as of December 31, 2016) and generated sales of 73.1 billion
euros ($80.9 billion) in 2016. Its operations are divided into four business sectors: Mobility Solutions,
Industrial Technology, Consumer Goods, and Energy and Building Technology. As a leading lIoT
company, Bosch offers innovative solutions for smart homes, smart cities, connected mobility, and
connected industry. It uses its expertise in sensor technology, software, and services, as well as its
own loT cloud, to offer its customers connected, cross-domain solutions from a single source. The
Bosch Group’s strategic objective is to create solutions for a connected life, and to improve quality of
life worldwide with products and services that are innovative and spark enthusiasm. In short, Bosch
creates technology that is “Invented for life.” The Bosch Group comprises Robert Bosch GmbH and
its roughly 440 subsidiaries and regional companies in some 60 countries. Including sales and
service partners, Bosch’s global manufacturing, engineering, and sales network covers nearly every
country in the world. The basis for the company’s future growth is its innovative strength. At 120
locations across the globe, Bosch employs 59,000 associates in research and development.

Additional information is available online at www.bosch.com, www.bosch-press.com,
http://twitter.com/BoschPresse.
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